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El proyecto 3Economy+ está cofinanciado por el programa Erasmus+ de la Unión Europea. El contenido de la presentación es responsabilidad exclusiva del
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Due to the temporary suspension of face-to-face activity at the University of
Granada, the conditions of participation in this videoconference are the
following ones:

1. The session will be recorded in order to be disseminated later.
2. It is recommended that attendees, if they do not wish to be viewed by
other participants, disable the camera on their device.
3. It is forbidden to capture and/or record the session, as well as its
reproduction or dissemination, in whole or in part, whatever the medium or
device used, excluding what is done by this coordination. Any improper
action will result in a violation of the regulations in force, and the relevant
legal responsibilities may be derived.

RECORDING CONDITIONS
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1. What is the 3Economy+ Project?

3 universities, 3 countries, 3 areas & 3 languages

University of Granada 
(Melilla Campus, Spain) 

Business Spanish

Polytechnic Institute of Portalegre
(Alentejo, Portugal)

Marketing Portuguese

University of Malta
Institute Tourism, Travel & Culture, ITTC

Tourism English

KA2 - Cooperation for innovation and the exchange of good practices
KA203 - Strategic Partnerships for higher education

2017 1 ES01 KA203 038141
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1. What is the 3Economy+ Project?

Higher Education students with an 
international profile

International 
internships

Promotion of 
multilingualism

Development of 
professional 

skills
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In summary, it is the promotion of high quality formative innovation, through strategic
alliances between three European universities, in the field of Social Sciences and whose
geographical location and socio-economic peculiarities limit the professional future of
the students.

1. What is the 3Economy+ Project?



1. What is the 3Economy+ Project?

Structure

Internships in international companies

International mobility programmes

M
el

ill
a

Area of expertise: Business and economy

Language: Spanish

IP: July 2018 in Melilla

Po
rt

al
eg

re Area of expertise: Marketing

Language: Portuguese

IP: July 2019 in Portalegre
M

sid
a Area of expertise: Tourism

Language: English

IP: February 2020 in Malta

1st year

2nd year

3rd year



1. What is the 3Economy+ Project?
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Organization of intensive face-to-face programs in each region with a multitude of training activities 
aimed at having contact with the companies

PRESENTATION OF THE ANNUAL WORK, PROFESSIONAL CONFERENCES and VISITING BUSINESS INCUBATORS



2. Objectives
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2. Main objective
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How did we do that?

- By working with individual learners in virtual environments with the use of e-learning materials
à Objective: to prepare them for working from home and self-training)

- Working collaboratively in teams made up of groups of students from the three countries
- Listening to professionals from administrations and companies (+30 professionals) on key

economic, financial, marketing and tourism issues
- Using softwares used in business (financial analysis, digital marketing and new services used in

tourism in the new economy, 4.0)

ü To design an excellence-oriented programme within three areas
of Economy (Business, Marketing and Tourism) so as to enhance
from an international perspective the overall training received in
the degree.
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3. Intellectual Outputs (IO)

1. Regional Analysis Handbook

2. 3Economy+ CV template

3. Digital video repository

4. Case studies

5. E-learning platform (LMS Moodle) --> MOOC

6. Glossary of terms in economics, marketing and international tourism

7. Good practices in international procedures

14

All intellectual products are interconnected and 
complement each other to achieve the objectives of the project



IO1: Regional Analysis Handbook 
Handbook on regional macroeconomic and financial analysis, marketing and 
tourism (3 European peripheral areas: Alentejo, Malta and Melilla (Nuts II-III)
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Objective: Present the keys to carry out a regional analysis.

Process:

A) Search and review information about the territory, determination of concepts, indicators,
objectives and temporality.

B)Development of the analysis:

Selecting indicators, explaining interaction, comparison. Use of software, become familiar with
international regulations, economic and accounting harmonization and international tourism
policies.

C) Draw final conclusions and recommendations.



IO1: Regional Analysis Handbook 
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IO1: Regional Analysis Handbook 

Macroeconomic analysis of Alto Alentejo, Malta and Melilla,
with the evaluation of their resources and review of SWOT
matrices.
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3.1.1. Regional Macroeconomics (Nuts 2-3)

Results: Conclusions are issued (diagnosis) that explain their situations and proposals for
improvement.

Objective: 1) To improve regional macroeconomic information,
(e.g., disseminate and rigorously correct data on Wikipedia) and 2)
To serve as a guide for regional studies.

Process: Analyse and specify the 20 main indicators or group of indicators using descriptive
statistics to make comparisons.



IO1: Regional Analysis Handbook
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3.1.2. Economic and financial analysis of local companies

Results: Differences in the economic-financial analysis according to the activity sector of the
company.

Analysis of the equity situation of a company to determine if there is an
adequate correlation between investments and sources of financing, as
well as to study the profitability generated.

Objective: To analyse the evolution, management and detection of the
weaknesses and strengths of a company or investment.

Process: Analysis of the annual accounts and other accounting information through different tools: 
vertical and horizontal percentages and ratios.

Esta foto de Autor desconocido está bajo 
licencia CC BY-ND

https://asociacioneconomicapereira.wordpress.com/2013/05/20/que-es-un-analisis-economico/
https://creativecommons.org/licenses/by-nd/3.0/


IO1: Regional Analysis Handbook 
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3.1.2. Economic and financial analysis of local companies



IO1: Regional Analysis Handbook 

Results: Differences in market analysis in 3 regions with different language, culture and economic
context
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3.1.3. Regional marketing analysis

The image of companies and territorial entities is analysed, using
digital marketing, logistics and e-commerce techniques.

Objective: To show whether a company, institution or region is strong,
with the intention of attracting investors, improving its image or
increasing sales.

Process: Marketing analysis and optimization of regional markets, combining 4.0 marketing methods,
case studies, operational research and technical visits.



IO1: Regional Analysis Handbook 
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Brand positioning analysis



IO1: Regional Analysis Handbook 

Conclusion: Necessary specialization in view of the great existing competition and a greater
empowerment of its resources
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3.1.4 Regional tourism analysis
Regional tourism analysis regarding the multi-sector relations.

Objective: How to promote regional tourism.

Process: Study of key indicators and SWOT reports about tourism
specializations: sun and beach, sports, heritage and cultural,
adventure and leisure, film, religious,...

Results: In Melilla and Alto Alentejo their tourism is not really exploited ; in Malta it is overcrowded,
but with opportunities.



IO1: Regional Analysis Handbook 
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3.1.4 Innovation in regional tourism

Film tourism

Religious tourism

Tourism designations 
source 



IO2: CV guidelines & template
OBJECTIVE:

To provide students with a useful tool to improve their CV based
on their experience in the 3economy+ project

PROCESS:

4 steps have been carried out:
1. Selection of competencies 
2. Internal and external validation of these competencies and 

skills 
3. Design of a template for incorporation into professional 

profiles (Europass, LinkedIn...)
4. Testing the template

24



1. Selection of competences
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IO2: CV guidelines & template



2.  Internal and external validation of these competencies and skills 
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IO2: CV guidelines & template



3. Design of a template for incorporation into
professional profiles (Europass, LinkedIn...)
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IO2: CV guidelines & template



4. Testing the template
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IO2: CV guidelines & template



Digital repository of videos about regional macroeconomics, economic-financial analysis,
marketing and tourism.
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1. Recorded by the teachers participating in the
project.

2. In English or in Spanish with English subtitles.
3. They explain the different topics related to the 

project.
4. The repository is used by the students of the

project.
5. Open access for any interested person. (Youtube,

Linkedin and other RRSS).

IO3: Digital repository
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• Elaboration of 18 cases (6 per region). 
• Learning and training materials. 
• Examples of application of theoretical knowledge to the reality of these territories

IO4: Case studies



IO5: E-learning platform

31

http://3economyplus.eu/

http://3economyplus.eu/


IO5: E-learning platform

32Closed phase  - 22 students working there during three courses.



IO5: E-learning platform
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http://3economyplus.eu/

Open phase . MOOC for academic and professional entities (end of project)

http://3economyplus.eu/


IO6: Glossary
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1. A printed glossary with the most frequent and
relevant lexical units in international business,
marketing and tourism today, in the three
languages of the consortium (Spanish-English-
Portuguese).

2. The lexical units include words, but also
expressions and collocations. Entries will
include usage information and examples.

3. Activities to practice these terms will
accompany the glossary.



IO6: Glossary
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PROCESS IN FOUR STEPS

A.Selection of the terminology in 3 languages

B.Collection of information on each entry

C.Lexical Activities to Practice Book Entries

D.Final disposition of a volume



1. Identify the 
specialization of 

terms

Main limitations

2. Determine the 
specific area of 

each term

3. Find the equivalences in 
the other two languages 
(Spanish & Portuguese)

4. Find examples in 
specialized corpus in 

Spanish and 
Portuguese

IO6: Glossary



Alphabetical order of the entries

IO6: Glossary



IO6: Glossary



IO7: Good Practices
Publication of 14 chapters on good practices on international
procedures related to each of the contexts on which this
project focuses.

Structured in three sections:

Section I. Good practices in the management of European projects

Section II. Good practices in the profile and training of 3Economy+
students.

Section III. Good practice in blended learning or e-learning.

39

The collection of best practices in the field of business, marketing and tourism
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Students in internships (face-to-face and online)



4. Conclusions
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4. CONCLUSIONS

1. International profile of the students
and the institutions

2. Innovative complementary training
through a LMS and international internships,
IP

3. Multilingualism and interculturalism

4. Modernisation and quality of existing
economic development programmes



3Economy+

IO1

I02

IO3

IO4IO5

IO6

IO7

IO1. Study-analysis of economic activities in 
the three regions from an international perspective 

I04. Compilation of 18 economic case studies 
from an international perspective 

IO2. Creation of a curriculum vitae template 
for the areas covered in the project

I03. Compilation of short 
open-access video 
conferences 

IO5. Design of online teaching materials 

IO6. Creation of a multilingual 
glossary of terms

IO7. Publication of good 
practices in the project

4. CONCLUSIONS

The production of online materials and recordings of
classes are essential to be more efficient in the
face-to-face teaching

The case studies demonstrate the application of the
theory into reality.

The glossary model demonstrates the help
of summary methods of information

Good practices are guides to the
implementation of teaching techniques

Open e-learning platforms are key in a
society that wants to implement lifelong
learning

The competences of the 3Economy+ project
should be considered in the training
curriculum of the future professionals of
Economics, Marketing and Tourism.

The project has promoted regional cooperation 
within the geographical areas of the consortium.



5. Associated and 
collaborating entities
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5. Associated and collaborating entities
MELILLA (SPAIN):
- Ciudad Autónoma de Melilla (Secretaría de

Economía y Empleo, Secretaría de
Educación, Juventud y Deportes)

- ACOME Asociación de Comerciantes de
Melilla

- PROMESA-Proyecto Melilla, S.A.
- Agentes de Empleo y Desarrollo Local

Ciudad Autónoma Melilla
- CIAMSA (concesionario oficial de Mercedes

Benz)
- Autoridad Portuaria de Melilla
- Agencia Aranda
- Dirección Territorial IMSERSO
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5. Associated and collaborating entities
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PORTALEGRE (Portugal):
- S2R Motos,
- ECRACÚBICO,
- Loading Ideas y
- Aline Seguros.
- BioBIPP- Incubadora de Empresas
- Gabinete de Empreendedorismo e Emprego

(GEE)
- Comunidad Intermunic. Alto Alentejo



5. Associated and collaborating entities
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MSIDA (Malta):
- Heritage Malta
- Pallazzo Falson Museum
- DB Hotels Resorts



3ECONOMY+ PROJECT
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THANK YOU FOR YOUR 
ATTENTION

"The European Commission support for the production of this publication does not 
constitute an endorsement of the contents which reflects the views only of the 
authors, and the Commission cannot be held responsible for any use which may be 
made of the information contained therein" 49


